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New Normal Trends Emerging Themes
1. Novel Food 1. Food Personalization
2. Free-From Food 2. Medicinal Food

IseduIAdau : diuduAu (AUIUasunUaanious=sINsATEans duAu Na-Jtuusssy)
Driver : Social (Demographic, Social and Culture Shifts)
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Novel Food

(Health Food / Functional Food /
Well-beincsg Food / Silver Food /
uper Food)

NEW NORMAL TRENDS

Free-From Food

(Allergic-free Food:
Lactose-free / Gluton-free)




EMBRACING URBANIZATION

New Normal Trends Emerging Themes

1. Fast & Convenience Foods 1. Urban Food
2. Street Food 2. Innovative Food Delivery

3. Food Open Space 3. Infinite Food
4. Food Creation & Community Space

Iseduindau : diludonu (AIWIUasuUNUasn1ous=sINSA1Ens duAU Na-Jouusssy)
Driver : Social (Demographic, Social and Culture Shifts)




EMBRACING URBANIZATION

New Normal Trends Emerging Themes

1. Fast & Convenience Foods 1. Urban Food
2. Street Food 2. Innovative Food Delivery

3. Food Open Space 3. Infinite Food
4. Food Creation & Community Space

IseduiAdau : diudenu (AWIUagunUasnious=sInsA1ans doAu 1a-Jouusssu)
Driver : Social (Demographic, Social and Culture Shifts)




E SLLEL ,
Open Space v _ COFFEE SHOP

Food

. “ . = . . . . (Cafe’ / Coffee shop /

| STREET Culinary School)
o @ S°Foop

MENU

Fast &

Convenience Foods

(Ready-to-Eat / Ready-to-Cook /
Tinned / Retorted / Chilled
/ Frozen Foods)

Street Food

(Food Grocery /
Food Truck)

Innovative Food g2
Delivery
(Drone Delivering)

Urban Food

(Premium Food / Fashion Food /
Food Nostalgia / Table for One /
Fresh Home-Cooked)
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Food Creation & ! ,ﬁé .
Community

Space

—

0000

Infinite Food

(Pop-up Restaurant /
Food from Advanced
Vending Machine)

EMERGING THEMES = ]



RISE OF AESTHETIC FOOD
TECHNOLQOGY

New Normal Trends Emerging Themes

1. Plant Factory 1. Urban Harvesting

2. Molecular Gastronomy 2. Robot Chef & Food Printing
3. Plant-based Protein 3. Meat Analogue

4. Food Searching 4. Digital Foodscape

nsodguindau : diumalulf@ad Gnetaaans na:zinalulag)
Driver : Technological (Science & Technology)

AaunBuINInAluladiagasinisa 1. niswanainasiulsaoiu (Plant Factory)

(Disruptive Technology)
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RISE OF AESTHETIC FOOD
TECHNOLOGY

New Normal Trends Emerging Themes

1. Plant Factory 1. Urban Harvesting

2. Molecular Gastronomy 2. Robot Chef & Food Printing
3. Plant-based Protein 3. Meat Analogue

4. Food Searching 4. Digital Foodscape

nseguindau : diumalul@d Gneimans na:inalulag)
Driver : Technological (Science & Technology)
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(Disruptive Technology)
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Food Searching

5 \

Plant-based

Molecular Protein

Gastronomy

( Molecular Cooking /
Sous-vide Technology)

Meat Analogue

(Cultured Meat /
Protein Insect / Algae)

RISE{OF,AESTHETIC

00D ITECHNIJL’IJGY

Digital
Foodscape

(Artificial Intelligence /
Big Data /
Internet of Things)

Robot Chef &
Food Printing

(Robotic Chef /
3D-printing)

EMERGING THEMES




EMERGENCE OF FOOD
CULTURAL ECONOMY

New Normal Trends Emerging Themes

1. Digitization of Food Service 1. Edible Culture

2. Authentic Food Journey 2. Modern Heirloom

3. Millionaire Chef 3. Food Creator and Economist

ISATUIAGDU : GIUIASHIAD (WaJon1oIASEIND)
Driver : Economic (Economic Dynamics)
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EMERGENCE OF FOOD
CULTURAL ECONOMY

New Normal Trends Emerging Themes
1. Digitization of Food Service 1. Edible Culture
: 2. Authentic Food Journey 2. Modern Heirloom
(D) 3. Millionaire Chef 3. Food Creator and Economist

ISATUIAGDU : GIUIASHIAD (WaJon10IASEIND)
Driver : Economic (Economic Dynamics)




Authentic Food Journey  IY ‘ = vy INVIKIVIAL | ’ 4-1)
J .y (Food Tourism / Gastronomic City /
b i Food Challenge)
1 o «

2 .1 . =B . . =) Digitization of Food Service

(Virtual Restaurants, Modern Food Service Experience /
S-Mart / Virtual Shopping / Digital Food Store)

Millionnaire Chef

(Celebrity Chef /
Chef's Table)

Modern
Heirloom

EXPORT

Food Creator : i
and Economist
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DISASTER!
FIRST MILE CRISIS PR
New Normal Trends Emerging Themes ==
1. Emergency Food 1. Food for Disaster

2. By-product Value Added 2. Food Recovery
3. Natural & Organic Foods 3. Raw Food

4. Alternative Food 4. Spiritual Food / Zero-waste Eating

nsaduiAdau : diudanindau (nisiasunvaonivdanindau nisidladaniodau
na=AJwUdaannsy)
Driver : Environmental (Environmental and Safety Concern)
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New Normal Trends

1. Emergency Food
2. By-product Value Added

3. Natural & Organic Foods
4 Alternative Fnnrd

Emerging Themes
1. Food for Disaster
2. Food Recovery

3. Raw Food
4_ Sniritnal Fnnd / Zern-waste Fatinn

nsaduiRdau : diudandndau (NisiWdsundaonivdanindau nisidladanindau
na=Al3wdaaany)
Driver : Environmental (Environmental and Safety Concern)




NEW NORMAL TRENDS

Natural &
Organic Foods

Alternative
Food

(Vegetarian Food /
Vegan Food)

Emergency
Food

S —/ iGENC
By-product l

Value Added

FIRST MILE
CRISIS
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FOOD WAR

New Normal Trends
1. Food Safety

2. Food Security

3. Ethical Food

Emerging Themes

1. Food Defense

2. Food Insured

3. Extreme Food Mile

nsaduindau: diunasidag (nasivasundaanianisiiiaa)
Driver : Political (Changes in Political Conditions)
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UgulundIuUUAYUadian

I.‘,1;1-—«':\117:“.?"?.‘“"]L‘v.“;.‘\'llf\:!t <':[_'1\‘}:;":1|:'1.'.

LH naudIuIKUNEIKIAO
NUUsOKUSSIUDY

JrasnmisnmuuaddassAanidnNisAIaIlvgs

I39US=INA U S 1SACUNTIW

A2 udagaoneniunsagiu alxaom

SubanuAuiunu

|[.l‘_:|“‘j;7}.~ A'.‘:.A""[Jg i.‘.“’:",i:“j,?"-',“ UIJUuss

dausou lﬁ:;:];i_f:i.~]_I:»:;f.i_[1§lnizﬁ"I'r"N‘ 1scudad




NEW NORMAL TRENDS

Food Safety

1 i |
(Unintentional Adulteration)
E@i8=2028 &)

0
. I Ethical Food

Food Security

(Availability / Access /
Utilization / Stability)



Foothnovation Th2aids

(1) Food Personalization

(2) Medicinal Food

(3) Urban Food

(4) Innovative Food Delivery

(5) Advance Food Channels

(6) Urban Harvesting [6\ :

(7) Digital Foodscape ‘ "
s




Foothnovation Th2aids

1) Food Personalization
WNINKI MJ)] PEGEET neéeécx

DISCOVER PERSONALIZED 2
NUTRITION

You are born with a unique genetic
blueprint. Our partnered CLIA-certified lab
analyzes those nutrition-related genetic
markers. These markers lay the foundation
for your results.

-
NUTRITION PLAN

~

e

A E .. ' s ' YOUR BLOOD UNLOCKS
t MORE OF YOUR STORY

- _ Owur unique metabolic challenge gives key

insights into how your body handles fats,

carbs, and protein through a tima

TAKE THE HABIT REVIEW YOUR TEST GET TO KNOW YOUR seauenced seroftests.
NUTRITION TEST RESULTS NUTRITION PLAN
The convenient at-home Habit Nutrition Each area of your results has easy-to- Our science-based recommendations take @ |
Test Kit is a comprehensive nutrition test understand explanations, from how you the guesswork out of eating so you can
that looks at your DNA and your blood to handle macros to insights into 60+ make confident food choices. We'll break
determine how your body handles carbs, biomarkers, like those relating to heart down what your ideal meal looks like, YOUR LIFESTYLE &

g : . e GOALS COMPLETE THE
fat and protein. We also learn about your health. You'll know right away where highlight your hero foods and create PICTURE
lifestyle and health goals. you're doing well and where you have personalized daily nutrient o _

Your body metrics, lifestyle, dietary
opportunities to optimize your health with recommendations based on your biology, preferences, physical activity and goals
T3 = complete the picture of you, and the results

LEARN MORE nutrition. lifestyle and goals. ot want to achiave,
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Foothnovation Th2aids

@ Medicinal Food
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Foothnovation Th2aids

(D) Urban Food

3.] Smart Proaiifd®@eiim Ebod / Frestodkede
Ok NIF NI NKT Ar T Nk Nj 6 8 SNEnN

Amazon meal kit



Foothnovation Th2aiss

(D) Urban Food

3.2 Intelligence Food FadgkagihgN J NK T k h &
3.3 Robotic Chef

. u- I. i ThévioleRRobotic Kitche



Foothnovation Th2aiss

@ Innovative Food Delivery
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Foothnovation Th2aids

® Advance Food Channels
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Foothnovation Th2aiss

® Advance Food Channels
50 S@art Food Vending Machine
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Foothnovation Th2aids

© Urban Harvesting
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Foothnovation Th2aiss

© Urban Harvesting
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Foothnovation Th2aies
© Urban Harvesting




Foothnovation Th2aids

® Digital Foodscape
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Foothnovation Th2ai6s
® Digital Foodscape
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More than 2,300 StartUps
innovating in FoodTech... .at an increasing speed..

How do those 2,300 StartUps How do those 2,300 StartUps and
breakdown into the Food 21,000 Apps breakdown by year?
Industry Value Chain? ~ 70
) 2T%
23% StartUps
O p
£)19%, Apps from
AppStore
15%
P P P\: P\J- [ P P ] B ] s ]
8% ;::EE‘.SEEES::}:-
2% |
iPhone Launch base 100
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everywhere on earth
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A TRADITIONNAL MARKET TO DISRUPT

In 2015, the food generated more than $17 trllion which is 20% of the
word GDOP. For the last decade, the food market is m g foward a

OOTECHY
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review fith the df:uehprnerrt .Jf the an- dern:in:j ;
food ¢ :jﬂruerln:] startups represent a growing market for the coming years.
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